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PHL295: Business Ethics, Reading Schedule 
  

Instructor: Jacob Stump • Contact: jacob.stump@mail.utoronto.ca 
Class: M, 6-9pm, SF #1105  

Office hours: TBA, or by appointment, in JHB #433 
 
1  Jan. 8 Opening.  
 
2  Jan. 15 Business ethics—who needs it? Suppose we think of ethics as putting  
  constraints on the pursuit of self-interest. It may be, then, that, at least in  
  the business context, we should never act ethically. Why’s that? Because,  
  some might contend, by pursuing one’s self-interest (or by a corporation’s  
  pursuing its self-interest, i.e., maximizing profits) the public good is  
  promoted; so, ethical behavior is not required: all that is required is acting  
  out of self-interest. In this class, we consider whether that is true.   
    Arrow, “Social Responsibility and Economic Efficiency”  
    Sen, “Does Business Ethics Make Economic Sense?” 
    Heath, “A Market Failures Approach to Business Ethics” [excerpts]   
 
3 Jan. 22 Shareholder primacy, stakeholder primacy, and the market failures  
  approach. Which obligations do managers have qua managers? In this class,  
  we consider three competing answers.  
    Friedman, “The Social Responsibility of Businesses is to  
    Increase its Profits” 
    Heath, “Business Ethics Without Stakeholders” 
    Heath, “A Market Failures Approach to Business Ethics” 
 
4 Jan. 29 Corporate social & political responsibility. Are corporations morally  
  obligated to promote social and political causes? Is such behavior morally  
  permissible?  
    Strudler, “What to do with Corporate Wealth?” 
    O’Neill, “Agents of Justice” [excerpts] 
    Brenkert, “Private Corporations and Public Welfare” 
 
5 Feb. 5 Corporate moral responsibility. Can a corporation ever be held morally  
  responsible for its actions?  
    Velasquez, “Debunking Corporate Moral Responsibility”  
    Phillips, “Corporate Moral Responsibility: When It Might  
    Matter” 
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6 Feb. 12 Sweatshop labour & CEO pay. Is sweatshop labour unjust? Are CEOs paid  
  too much—that is, is their level of compensation unjust, especially when  
  compared, for example, with the low wages that foreign factory workers  
  earn?  
    Moriarty, “Do CEOs Get Paid Too Much?”  
    Zwolinski, “Sweatshops, Choice, and Exploitation” 
    Maitland, “The Great Non-Debate Over International Sweatshops” 
    Kristof, “Where Sweatshops Are a Dream” (NYT) 
    Kristof & WuDunn, “Two Cheers for Sweatshops” (NYT) 
    “A Dirty Job” (NYT video) 
 
 
7 Feb. 26 Price discrimination & price gouging. Should businesses be allowed to charge  
  different prices to different customers for the same product? Should they be  
  allowed to set prices for their products however they wish, even if, for  
  example, the product is a life-saving pill?  
    Elegido, “The Ethics of Price Discrimination” 
    Zwolinski, “The Ethics of Price Gouging”  
    Snyder, “What’s the Matter with Price Gouging?” [excerpts] 

   
8 Mar. 5 Advertising. What moral norms apply to advertising? Is it morally  
  permissible for advertisers to be deceptive? What harm might such deceptive  
  practices cause, if any?  
    Attas, “What’s Wrong with Deceptive Advertising?” 
    Crisp, “Persuasive Advertising, Autonomy, and the Creation  
    of Desire” 
    Bishop, “Is Self-Identity Image Advertising Ethical?”  
    [excerpts] 
 
9 Mar. 12 Hiring, discrimination, desert. Should businesses be required to hire the  
  most deserving candidate for a job? Is it ever morally permissible to base  
  hiring decisions on a person’s appearance?  
    Miller, “Deserving Jobs” 
    Mason, “Appearance, Discrimination, and Reaction Qualifications”  
 
10  Mar. 19 Whistleblowing. Whisteblowing is the action of a member of an  
  organization’s revealing information about that organization that would not  
  otherwise be revealed. Is this morally permissible?  
    Davis, “Some Paradoxes of Whistleblowing” 
    Brenkert, “Whistle-Blowing, Moral Integrity, and Organizational  
    Ethics”  
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11 Mar. 26 Meaningful work. Everyone wants their work to be meaningful. But what  
  does that mean, and how can it be achieved? We also investigate the  
  influence of market behavior on a person’s coming to acquire virtues and  
  vices, as well as the potential psychological harm of emotional labour  
  performed for a job.  

 Michaelson, “‘I Want Your Shower Time!’: Drowning in Work and 
the Erosion of Life”  

    Maitland, “Virtuous Markets: “The Market as School of the  
    Virtues” 
    Brewer, “On Alienated Emotions”  
 
12 Apr. 2 Business & the environment. Is sustainable business practice possible under  
  capitalism? If not, what needs to change?  
    Desjardins, “Business and Environmental Sustainability” 
    Schweickart, “Is Sustainable Capitalism an Oxymoron 
 


